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Electronic Inspection Copy available for instructors here For help preparing for, and support during your MBA course, The Essential MBA brings together a comprehensive
overview of the main subjects taught on MBA and business and management programmes in one book. Each chapter is written by a specialized contributor and offers students a
helpful introduction to each topic of study, including: Sections on research methods and study skills Further reading recommendations and questions for reflection A critical
perspective of the subject matter and reviews of alternative approaches. This text is an invaluable guide for MBA students, as well a useful introduction for undergraduate and
postgraduate students of business and management. Susan Miller is Professor of Organisational Behaviour at Hull University Business School
This book highlights all the important aspects of service marketing starting from the basics concepts of service marketing and it goes on to describe some of the evolving facets of
this subject of study. The book has been primarily written keeping the Indian markets in focus. In fact, the second chapter of the book discusses some of the major service
entities in the country and traces their evolution over the years. Some of the basic and often discussed concepts of service marketing like the tangibility spectrum, service
marketing mix, service marketing triangle along with the specific characteristics of services have been discussed in great detail. Overall, the author feels that the book shall serve
as a wholesome and informative read for students pursuing MBA programs in various colleges and universities of the country apart from the professionals attached with the
business of developing and marketing services in the country.
This book continues the ICTMA tradition of influencing teaching and learning in the application of mathematical modelling. Each chapter shows how real life problems can be
discussed during university lectures, in school classrooms and industrial research. International experts contribute their knowledge and experience by providing analysis, insight
and comment whilst tackling large and complex problems by applying mathematical modelling. This book covers the proceedings from the Twelfth International Conference on
the Teaching of Mathematical Modelling and Applications. Covers the proceedings from the Twelfth International Conference on the Teaching of Mathematical Modelling and
Applications Continues the ICTMA tradition of influencing teaching and learning in the application of mathematical modelling Shows how real life problems can be discussed
during university lectures, in school classrooms and industrial research
This book provides conceptual inputs and case studies for Materials Management, while focussing on the Indian situation. This book would be useful to students of MBA/PGDM
and practising managers as a number of case studies have been drawn from question p
Anesthesia Student Survival Guide: A Case-Based Approach is an indispensable introduction to the specialty. This concise, easy-to-read, affordable handbook is ideal for
medical students, nursing students, and others during the anesthesia rotation. Written in a structured prose format and supplemented with many diagrams, tables, and
algorithms, this pocket-sized guide contains essential material covered on the USMLE II-III and other licensing exams. The editors, who are academic faculty at Harvard Medical
School, summarize the essential content with 32 informative and compelling case studies designed to help students apply new concepts to real situations. Pharmacology, basic
skills, common procedures and anesthesia subspecialties are covered, too, with just the right amount of detail for an introductory text. The unique book also offers a section
containing career advice and insider tips on how to receive good evaluations from supervising physicians. With its combination of astute clinical instruction, basic science
explanation, and practical tips from physicians that have been there before, this handbook is your one-stop guide to a successful anesthesia rotation.
Family-owned and managed firms are often beset by a variety of crises that can impact the firm’s very survival. These may include changes in technology, deaths of critical
family members, competition within an industrial sector, shifts in market dynamics and product mixes, economic turmoil, political upheaval and revolution, firm growth,
succession, and selecting new firm leadership. Such crises may be internal to the firm or a function of the external environment, and several may occur simultaneously; all of
them contribute to a context of uncertainty, risk, and change, presenting particular challenges that are unique to family-owned businesses. This volume presents eight in-depth
case studies of family-owned firms that represent a variety of industries and situations. Each case explores the dynamics of managing in chaotic environments and how family
leadership responded to crises. Lessons learned from these experiences will help readers understand how to solve problems under conditions of uncertainty and how to avoid
failure, when the survival of the firm is at stake. Featuring questions and learning notes designed to engage the reader directly, this volume will be a valuable resources for
students and members of entrepreneurial and family-owned firms, as well as consultants, investors, and other professional advisors.
Argues for making economics classrooms more inclusive through changes in course content and teaching methods
Management teaches you how people behave in the Oraganisation and nature of power, influence and leadership. Whether you aim to be a self-employed, an entrepreneur,
head of your own country etc, management give you tools for success. Students mostly prefer MAT for Management Programs when it comes to priority. Every year lakhs of
aspirants appear for this national level entrance examination, conducted by All India Management Association (AIMA) for the admissions to MBA and equivalent Programmes. It
is an objective test designed to measure candidate’s general aptitudes in various subjects. MAT Scores act as a passport to get admission over 600+ B-Schools across India.
The book titled “Mission MBA MAT” is a revised edition giving the complete reference manual for MAT and has been prepared to meet all the needs of the students taking the
exams. Comprehensive treatment have been given in all 5 sections; English Language, Mathematical Skills, Intelligence and Critical Reasoning, Data Analysis and Sufficiency,
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Indian and Global Environment explaining each of them in a distinguish manner. The book provides the Previous Years’ Solved Papers and Mock Tests for the complete
thorough practice telling the trend, weightage, short cut tricks, fast solving methods and importance of the questions. Other than providing material for written exam preparation
this book also carries GD & PI Section which will help you to improve your inner personality, team work, decision making and much more. Housed with absolute study material
and thorough practice done from this book one can get assured with their great ranking in the examination. TABLE OF CONTENTS MAT Solved Paper [2019 – 2014], English
Language, Mathematical Skills, Intelligence and Critical Reasoning, Data Analysis and Sufficiency, Indian and Global Environment, Corporate GK (with question bank), Group
Discussion & Personal Interview, Mock Test (1-2).
The explosive emergence of net-based learning in higher education brings with it new possibilities and constraints in teaching and learning environments.This edited collection considers how the concept of
Academic Bildung - a term suggesting a personal educational process beyond actual educational learning - can be applied to net-based higher education. The book is drawing on Scandinavian research to
address the topic from both a theoretical and practical standpoint.Chapters explore the facilitation of online courses and argue how and why universities should involve dimensions of Academic Bildung on
both a strategic and technological pedagogical content level. The book is structured in three parts: Part I frames the current state of net-based learning and introduces Bildung as a concept; Part II contains a
set of four case studies in Norway, Sweden and Denmark, also including a fifth study that looks at Scandinavian approaches to teaching and learning in comparison with data from the USA, the UK, Australia
and Canada; Part III provides a synthesis of theories and cases to examine whether a Scandinavian orientation can be discerned. Contributions suggest that in order to address one of the fundamental
functions of higher education, the ability to produce new knowledge, the Academic Bildung of the students has to be in focus. Grounded in theoretical and empirical discussion, this book will appeal to
researchers and academics in the field of higher education as well as personnel who work with teaching and learning with technology, and academics interested in the question of Academic Bildung.
The rapid growth in online and virtual learning opportunities has created culturally diverse classes and corporate training sessions. Instruction for these learning opportunities must adjust to meet participant
needs. Online Course Management: Concepts, Methodologies, Tools, and Applications is a comprehensive reference source for the latest scholarly material on the trends, techniques, and management of
online and distance-learning environments and examines the benefits and challenges of these developments. Highlighting a range of pertinent topics, such as blended learning, social presence, and
educational online games, this multi-volume book is ideally designed for administrators, developers, instructors, staff, technical support, and students actively involved in teaching in online learning
environments.
Provides an approach for analyzing, discussing, and writing about cases. This book shows how to classify cases according to analytical task they require (solving a problem, making a decision, or forming an
evaluation) and establish a base of knowledge about a case. It shows how to talk about cases in class.
This is a teaching companion to the case studies provided in the book 'Strategic Marketing Cases in Emerging Markets' and is intended to help teachers and trainers follow a pedagogic line by using the case
studies to develop a critical understanding of the service business scenarios and strategies for marketing in emerging markets. The authors provide extensive teaching notes for each of the cases, covering
the pedagogy of the case study, the prerequisites to understanding it, case-specific teaching objectives, a suggested teaching approach, and a case synopsis. Each case is then rounded out with suggested
discussion questions and concise answers, as well as additional reading to enhance the teaching and learning experience in the classroom.
In the increasingly competitive corporate sector, organizational leaders must examine their current practices to ensure business success. This can be accomplished by implementing effective educational
initiatives and upholding proper ethical behavior. Business Education and Ethics: Concepts, Methodologies, Tools, and Applications is a comprehensive source of academic knowledge that contains coverage
on the latest learning and educational strategies for corporate environments, as well as the role of ethics and integrity in day-to-day business endeavors. Including a broad range of perspectives on topics
such as globalization, organizational justice, and cyber ethics, this multi-volume book is ideally designed for managers, practitioners, students, professionals, and researchers actively involved in the corporate
sector.
"This book deals with strategic organizational decision-making providing techniques for improving the intelligence of actions by organizational decision-makers"--Provided by publisher.
Leadership, change, responsibility. There is a reason these topics always seem to occur in unison - because they are inextricably linked to one another, both in theory and in practice.Strong, effective
leadership is becoming increasingly important because of the challenges that arise in all aspects of work and life - these challenges are often characterized by change or the need for change, which in turn
creates a sense of responsibility.This thoroughly researched volume brings together the collected wisdom of a number of experts to present readers with the most recent research and cutting-edge insights
into this increasingly important area.
This is a book about management education that is about management. I believe that both are deeply troubled, but neither can be changed without changing the other.

The dynamic and constantly changing business environment has made the management education field evolve to meet new expectations. The case study methodology of
teaching is a significant pedagogical instrument to impart management skills to students. This book is on “Management case studies,” and it teaches students essential skills like
analytical thinking, communication, innovation, the ability to transform theoretical knowledge into practically viable solutions and the simplification of complex concepts. It covers
the practical aspects of management concepts for undergraduate and postgraduate students of different universities. This book covers all important management subjects that a
UG & PG student should master, from how to solve a case study to different concepts of General Management, Marketing Management, Financial Management and Human
Resource Management. This book is simple and easy to understand, without any difficulties for any UG & PG student of the management stream and we have done our best to
bring accurate data to you.
Microeconomics: Case Studies and Applications contains case studies that explore core microeconomics concepts by focusing on current events in economics and providing a
theory refresher for each section and questions. Designed to be a companion text to larger microeconomics texts, this resource offers a useful, time-saving alternative to sourcing
online articles and journals. As a first-year text it teaches best-practice use of case studies and acts as a stepping stone for students who will source and use articles as they
progress through their course. Each case study presents a different application of a core concept or theory. As well as the main text, which presents the application of the core
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concept, each case study contains a range of extra material. A ‘Theory refresher’ section provides a quick way for students to revise a key concept or theory that is important for
understanding the application in that case study.
Clinicians increasingly need a firm grasp of the fundamental principles of business management, finance and related subjects. Even so, business disciplines are still rarely taught
during medical training, while busy practices and complicated accounting tasks mean that gaining business acumen 'on the job' is impractical for many. As a result, increasing
numbers of clinicians learn the skills they need by taking an MBA (Masters in Business Administration). While an MBA may be the answer for some, the formidable costs and
time commitment it demands leave many busy practitioners seeking more accessible options. This book provides a readable, tightly organised alternative - a primer on MBA
principles and their practical application. Twelve compact, carefully structured modules cover the entire gamut of a business education, from basic finance and accounting
principles, to strategic management methods and leadership theories. Unlike some similar texts, this book is designed to be light in tone, easy to read and digest, and thoroughly
practical. Busy clinicians, academic surgeons, administrative physicians and other healthcare professionals will find this an invaluable resource in understanding the core
principles of business management. Allied medical professionals, and nurses will also find it useful, as will interview candidates who increasingly face management questions as
part of selection processes. 'An invaluable resource in understanding the core principles of business management, and in learning how to apply them. For busy clinicians, the
value proposition is enormous in terms of the knowledge gained, versus the amount of reading required to capture what the authors have so capably managed to distill between
the covers. The authors have done a remarkable task in capturing the latest concepts and thinking in the business management arena [and] the essence of an entire MBA
education, and customise it for healthcare professionals. A delight.' From the Foreword by B Sonny Bal
This book explains what consulting firms are looking for in case interviews and the types of cases to expect. It also explains how to approach each of these types of cases and
summarizes some of the frameworks that may be helpful in structuring your approach. The guide concludes with a number of cases that recruiters have used in past years.
Investment in executive education has grown steadily since its inception during the last century. Several studies have attempted to measure the effectiveness of executive
programs; prior research has indicated that some programs lack relevance. This study addressed the topic from the perspective of corporations, whose future executive
education decisions are affected by the relevance of current programs, and program alumni. In a partial replication of a 1959 Harvard study, which queried graduates of 39
residential programs, I surveyed the 1993-1995 executive MBA graduates of four schools: UCLA, University of Colorado, University of Utah, and University of Washington. The
main research question was: Are executive education programs meeting the needs of their mid-career students ? In addition to the above, the changing workplace prompted the
following queries: Is there a difference between the satisfaction of the students with the programs in 1959 and now? Are the programs affected by lack of security in the
workplace. Are people using the EMBA to change employers? Do sponsoring companies use the skills learned? Do women have a problem with the 'glass ceiling'? In addition to
collecting the surveys, I interviewed the four program directors, 10 corporate executives whose responsibilities include executive education, and 24 of the 157 alumni who
returned the questionnaire. Frequency distribution, correlation analysis, and stepwise multiple regression were used to analyze the survey data. The major findings were: EMBA
students today are satisfied with the relevance of their education; Students are dissatisfied with schools that employ professors with outdated or inadequate teaching skills;
Instability in today's workplace is prompting some people to change jobs or go into their own business once their EMBA is completed; Corporations will continue to invest in these
programs, but there is more specific succession planning in conjunction with the career path expected for the employee; There continues to be little ethnic diversity in the
programs.
Written for the Exercise Physiologist, Clinical Exercise Electrocardiography address the needs of Exercise Physiologists working in a clinical setting and addresses static
interpretation of rhythm strips and 12-leads. It concentrates on the physiology and etiology of arrhythmia, as well as the treatment of arrhythmia. It includes not only the traditional
basic ECG, arrhythmia, myocardial infarction and pacemaker chapters but goes on to provide easy to read chapters on Cardiac Pathophysiology, Cardiovascular testing
procedures, Cardiac Pharmacology and Structural Health Disease, and Inflammatory Processes. The authors explore differences in ECG interpretation in women, children, and
athletes, and look at the use of ECG’s in exercise stress testing situations.
MICROMBA SKILLS provides you a unique opportunity to strengthen your managerial skills through an innovative and simple learning approach - Case Study Analysis. The book
reveals the essence of success behind numerous business stories. If you want to be a successful entrepreneur or executive, you need to know about what led to successes or
failures in the past, so that you can apply them in your present circumstance. The book drives us to learn the key elements to success through various case studies, focussing on
the following topics: How the original business ideas converted into popular brands, right management decisions and how some business leaders implemented them, wrong
management decisions and the missed opportunities, prevalence of gender discrimination in the corporate world and how these were overcome, proven business strategies and
how some companies applied them, how branding is done by successful companies, how business partnerships are done during the business start-ups, examples of
commendable employee performance in the corporate world, how business owners or business ideas were ridiculed at the time of start-up, the surprise factor of Educational
background and personal lives of successful business leaders. I am basically a Marine Engineer, I had no idea about MBA but this "MICROMBA SKILLS" changed my life in a
week. Every page is like a MBA guest lecture. Undoubtedly it is very interesting, informative and inspiring with case studies. Above all, now a days, my MBA friends are scared to
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talk me...! T J Kesava Murthy, Chief Engineer & Officer in Command US Navy Ship Admiral Wm. Callaghan, at Alameda, CA 94501, USA In today's corporate world, missing an
opportunity will cost huge and learning from one's own mistake is expensive. But History is the great teacher. This book explains the proven and successful management
strategies and decisions in the form of case-studies, in a simple and easy-to-understand language without using any management jargon. This book "MICROMBA SKILLS "is
unique and I strongly recommend. Prasanna Venkatesh Kannan, BE MBA Project Manager, Hewlett Packard Enterprise This book "MICROMBA SKILLS" is an extraordinary idea
to enhance the managerial skills. It provides brilliant answers to the critical questions viz. 'When, What, Why, Where and How' that were essential to the business success. This
book covers, from ideas to strategies, strategies to execution and execution to results. And it also provides content rich case studies with analysis for leadership skills. Prathipa
Paramaguruparan, MBA Last employed as a Manager in CRISIL GR&A Being a science graduate I had no idea of MBA. After going through this book I got to know more about
different brands, companies and business leaders. This is full of interesting, inspiring and useful facts presented through content-rich case studies. This book is great motivator
and inspiration for MBAs as well as non-MBAs. Shiji Sivan Manager, a medical coding company, Chennai
The crucial link between theory and practice In The Portable MBA in Entrepreneurship Case Studies you'll meetpeople who have used the business theories and practices
presentedin The Portable MBA in Entrepreneurship to start and run their ownentrepreneurial ventures. You'll get a real sense of what it takesto conceive, develop, finance, and
operate a business, and howparticular elements, such as business plans and financialforecasts, function in the real world. These case studies cover abroad variety of service and
product industries: retail, wholesale,mail order, and Internet. You'll discover the trials and rewards ofstarting a travel agency, launching a new glass-cleaning product,setting up a
fashion Web site, and selling women's hosiery throughdirect mail. Other studies cover ventures in the computer industry,the restaurant business, automobile service franchising,
andbusiness consulting. Each case study is illustrated with exhibits --financialstatements, business plans, sample contracts, and more --and manyare supplemented with end-ofchapter questions that help youanalyze the viability of each entrepreneurial venture and test yourability to respond to the challenges you'll face in pursuit of yourown
entrepreneurial dreams.
Most Books On Business Communication Focus, Mainly, On What It Is Definition, Nature, Process, Form, Types, And So On. This Book, With Cases And Applications, Besides
Concepts, Shows For The First Time, How Total Communication Skills Can Be Developed. The Book Propounds That Business Communication Skill Is Not Just A Managerial
Ability; It Is Also An Extraordinary Trait. Effective Business Communication Is Not Just Purpose-Driven; It Is Also A Complete Strategy. Thus, It Is Not A Speaker Or Writer Who
Communicates; It Is The Total Individual, A Personality . Presented In A Reader-Friendly Style, The Book Can Be Effectively Used By Students, Faculty And Executives For
Teaching, Training And Self-Development Equally Comfortably.
The dynamic and constantly changing business environment has made the management education field evolve to meet new expectations. The case study methodology of
teaching is a significant pedagogical instrument to impart management skills to students. This book is on "Management case studies," and it teaches students essential skills like
analytical thinking, communication, innovation, the ability to transform theoretical knowledge into practically viable solutions and the simplification of complex concepts. It covers
the practical aspects of management concepts for undergraduate and postgraduate students of different universities. This book covers all important management subjects that a
UG & PG student should master, from how to solve a case study to different concepts of General Management, Marketing Management, Financial Management and Human
Resource Management. This book is simple and easy to understand, without any difficulties for any UG & PG student of the management stream and we have done our best to
bring accurate data to you.
Is there no sympathy for the Devil? Misunderstood and vilified by the worlds major religions, Satan has decided to strike back at his accusers. In his own words, Satan makes the
case that he is only carrying out Gods commands and that he is unjustly blamed for the woes of the world. Simultaneously controversial and entertaining, The Parallax from Hell
delivers a new perspective of religious doctrine from the point of view of Gods fallen angel, Satan. Aided by his unwitting accomplice, Satan examines the tenants of the major
organized religions, giving first a generic summary of their respective beliefs and then following up with his own very different slant. To take care of the credibility problem, he
even footnotes his sources for skeptics. Tongue in cheek at times, Satan makes his case and then enlists his minions in Hell to contribute short essays and commentary. The
result is a comprehensive analysis that covers not only religion, but history, theology, science, and philosophy. Wry and engaging, Satans observations challenge you to think
critically about your religiously held assumptions as well as the beliefs of other organized religions. Definitely not your ordinary theological critique, The Parallax from Hell seeks
to serve as an unorthodox vehicle for opening hearts and minds.
Preface Statistics is seldom the most eagerly anticipated course of a business student. It typically has the reputation of being a boring, complicated, and confusing mix of
mathematical formulas and computers. Our goal in writing this casebook and the companion volume (Business Analysis Using Regression) was to change that impression by
showing how statistics yields insights and answers interesting business questions. Rather than dwell on underlying formulas, we show how to use statistics to answer questions.
Each case study begins with a business question and concludes with an answer to that question. Formulas appear only as needed to address the questions, and we focus on the
insights into the problem provided by the mathematics. The mathematics serves a purpose. The material in this casebook is organized into 11 "classes" of related case studies
that develop a single, key idea of statistics. The analysis of data using statistics is seldom very straightforward, and each analysis has many nuances. Part of the appeal of
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statistics is this richness, this blending of substantive theories and mathematics. For newcomers, however, this blend is too rich, and they are easily overwhelmed and unable to
sort out the important ideas from nuances. Although later cases in these notes suggest this complexity, we do not begin that way.
If you're enrolled in an executive education or MBA program, you've probably encountered a powerful learning tool: the business case. But if you're like many people, you may
find interpreting and writing about cases mystifying, challenging, or downright frustrating.That's not surprising: cases are not expository writing and good ones are often nonlinear
and even misleading in their presentation and organization. Apply the conventional approach to understanding business cases, and you may waste time (at best) and arrive at
faulty understandings (at worst). In The Case Study Handbook, William Ellet presents a potent new approach for analyzing, discussing, and writing about cases. Early chapters
show how to classify cases according to the analytical task they require (solving a problem, making a decision, or forming an evaluation) and quickly establish a base of
knowledge about a case. Strategies and templates, in addition to several sample Harvard Business School cases, help you apply the author's framework.Later in the book, Ellet
shows how to write persuasive case-analytical essays based on the process laid out earlier. Extensive examples of effective and ineffective writing further reinforce your learning.
The book also includes a chapter on how to talk about cases more effectively in class. The Case Study Handbook will be an indispensable learning aid for any current or
prospective MBA or executive education student.-Complementing Dibb and Simkin's established reputation in their field, this text presents a punchy overview of the leading 50 themes of marketing, each concisely summarized
for revision purposes or quick-learning. While appealing primarily to students undertaking marketing exams, many practitioners will also find this 'glossary of current marketing'
hard to resist. The title builds on the earlier works of Dibb and Simkin, whose Houghton Mifflin text, 'Marketing: Concepts and Strategies', is the current business school market
leading text in the United Kingdom, while their Thomson Learning text, 'The Marketing Casebook: Cases and Concepts', has just been revised and is the most widely used
marketing casebook. From understanding customers, branding and positioning, relationship marketing, social responsibility through to value-based marketing and one-to-one
marketing, this book covers all the issues the modern marketer must address. The text itself is organized into short structured chapters, the Briefs, each including: * Core
definitions * A bulleted key point overview * Thorough yet concise explanation of the concept and primary issues * Illustrative examples * A selection of examination style case,
essay and applied questions * Recommended further reading and sources. Together these offer a rounded, concise and topical appreciation of each theme within a clear and
accessible framework designed to aid revision. Also included are revision tips and 'golden rules' for tackling examinations, specimen examination papers with answer schemes,
and a full glossary of key marketing terms.
How to Get an MBA is a short handbook for either prospective MBA students wanting to know more about what is involved, or students seeking to prepare themselves for the
experience to come. As the first step on the road to a managerial career and lifelong learning, the MBA is one of the most important things a student will ever do. The student
must take care to acquire not only the hard technical skills that the MBA provides directly through coursework, but also the soft skills, especially the ability to communicate and to
establish and maintain networks, which are developed indirectly through the entire MBA experience. The author shows how to get the most out of an MBA programme, the
instructors and fellow students. Topics covered include how to: *read and prepare a case *work in teams *design a project *carry out a project *present written material
*communicate effectively in classrooms *interact with instructors and fellow students *use libraries and other resources *develop and manage personal networks *look for a job at
the end of the programme.
The Book Provides Quantitative Tools To Tackle Real-Life Problems Of The Corporate World. It Has Been Designed To Prepare Mba Students To Take A Straight Plunge Into
The Streams Of Mathematics, Statistics And Operations Research For Business Purposes. It
If you're enrolled in an executive education or MBA program, you've probably encountered a powerful learning tool: the business case. But if you're like many people, you may
find interpreting and writing about cases mystifying, challenging, or downright frustrating. In "The Case Study Handbook", William Ellet presents a potent new approach for
analyzing, discussing, and writing about cases. Early chapters show how to classify cases according to the analytical task they require (solving a problem, making a decision, or
forming an evaluation) and quickly establish a base of knowledge about a case. Strategies and templates, in addition to several sample Harvard Business School cases, help you
apply the author's framework. Later in the book, Ellet shows how to write persuasive case-analytical essays based on the process laid out earlier. Extensive examples of effective
and ineffective writing further reinforce your learning. The book also includes a chapter on how to talk about cases more effectively in class. Any current or prospective MBA or
executive education student needs to read this book.
Organizational Behavior in Health Care was written to assist those who are on the frontline of the industry everyday—healthcare managers who must motivate and lead very
diverse populations in a constantly changing environment. Designed for graduate-level study, this book introduces the reader to the behavioral science literature relevant to the
study of individual and group behavior, specifically in healthcare organizational settings. Using an applied focus, it provides a clear and concise overview of the essential topics in
organizational behavior from the healthcare manager’s perspective. Organizational Behavior in Health Care examines the many aspects of organizational behavior, such as
individuals’ perceptions and attitudes, diversity, communication, motivation, leadership, power, stress, conflict management, negotiation models, group dynamics, team building,
and managing organizational change. Each chapter contains learning objectives, summaries, case studies or other types of activities, such as, self-assessment exercises or
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evaluation.
The guide all MBAs and exec ed students need. If you're enrolled in an MBA or executive education program, you've probably encountered a powerful learning tool: the business
case. But if you're like many people, you may find interpreting and writing about cases mystifying and time-consuming. In The Case Study Handbook, Revised Edition, William
Ellet presents a potent new approach for efficiently analyzing, discussing, and writing about cases. Early chapters show how to classify cases according to the analytical task they
require (making a decision, performing an evaluation, or diagnosing a problem) and quickly establish a base of knowledge about a case. Strategies and templates, in addition to
several sample Harvard Business School cases, help you apply the author's framework. Later in the book, Ellet shows how to write persuasive case-analytical essays based on
the process laid out earlier. Examples of effective writing further reinforce the methods. The book also includes a chapter on how to talk about cases more effectively in class.
Any current or prospective MBA or executive education student needs this guide.
Toward Assessing Business Ethics Education, edited by Diane L. Swanson and Dann G. Fisher of Kansas State University, is a sequel to their book Advancing Business Ethics
Education in the Ethics in Practice IAP book series. The focus on assessment in this second book is a timely response to the urgent search among business schools for ways to
teach and assess ethics at a time when the public’s faith in corporations and business schools has been undermined greatly by the failure of both to respond to widespread
corruption and scandals in the business sector. Although no one expects business education alone to resolve these problems, the distinguished scholars represented in this book
advocate that business schools should at least do their part by exposing their students to decision models that incorporate ethical dimensions on behalf of corporate stakeholders
and society at large. As the book’s title conveys, it is then important to assess key learning objectives to insure that business students graduate knowing ethics fundamentals and
armed with the ability to recognize ethical dilemmas and possible solutions during the course of their careers. This book will speak to all who are interested in accountability for
business ethics education, especially business school deans, university administrators, faculty members, students, and prospective employers. This audience will find that the
enterprise of assessing business ethics education is advanced in three ways. First, the book functions as a venue for distinguished scholars to share the innovative ways that
they are assessing ethics coverage in courses and degree programs. Second, these authors identify what needs to be assessed and the means for doing so. Third, the book
serves not only as a guide to assessment, but also as a platform for expanding and improving ethics coverage in business schools. Moreover, an important take away for readers
is the provision of a simple formula, first advocated by Diane L. Swanson and William C. Frederick (University of Pittsburgh) in 2005, for delivering ethics education that
minimizes assessment errors. By following this formula, business schools can provide assurances that ethics will not be assessed as being sufficient when it is woefully
inadequate or even missing in the curriculum and that it cannot be distorted, diluted, or trivialized by uninformed coverage and still pass inspection. Avoiding these assessment
errors is critical in an educational environment in which weak accrediting standards for ethics go hand in hand with spotty, uniformed coverage that would not be tolerated for
other business disciplines.
Within 100 years of its existence, BUSINESS, for better or worse, has become the most popular subject in higher education, sending a larger number of graduates into the
economy than any other. Ironically, the most popular discipline is also now the most condemned. Undoubtedly, business schools are at a crossroads and under the scanner. In
How to Reform a Business School, Ashish Jaiswal meticulously demonstrates the problems plaguing the world of business schools and brings together the key contextual
debates and concepts of foundational theory on the subject of reforms in MBAs. Jaiswal makes a major methodological contribution to this little-explored field by presenting a
novel exploratory framework - which employs a fresh combination of the social constructionist and implementation perspectives - to research the implementation of business
school reform. Jaiswal conducts a rigorous in-depth case study of one of the most substantial curricular and pedagogical reforms in business school history: recently undertaken
by Yale School of Management. The Yale case study illustrates the forces influencing the development of a unique integrated MBA curriculum at an Ivy League business school
and presents the factors that can help business schools around the world in implementing a successful reform. Jaiswal establishes how the perceived identity of a particular
business school impacts upon the way in which MBA curricula are evolving. Ashish Jaiswal presents a strong argument against the monolithic treatment of higher education in
the reform literature and urges scholars to focus on departmental idiosyncrasies and the territorial characteristics of subjects, particularly in the MBA where context, market and
accreditation dynamics play a vital role. How to Reform a Business School is a must read for business schools wanting to break the shackles of the ordinary and to successfully
implement an MBA curriculum relevant in the 21st century. ADVANCE PRAISE "There is little doubt that business schools are at a crossroads and looking for answers. Jaiswal's
superbly captured Yale School of Management's case study is a must read for business school deans and anyone remotely connected with or interested in reforming business
education. Jaiswal meticulously lifts the dark fog surrounding the world of curricular reforms in MBA. The business schools can definitely use How to Reform a Business School
as a manual to implement successful reforms. A very important and timely book for business schools. - Sue Dopson, Rhodes Trust Professor of Organisational Behaviour, Saïd
Business School, University of Oxford "MBAs have proved extraordinarily resilient in the last decade - despite having played a role in the education of those often held
responsible for the global financial collapse. This book examines the way Yale succeeded in breaking the mould and developing an integrated curriculum that transcended the
functional silos which still bedevil the vast majority of MBAs. If you want to know what the future MBA looks like - read this. - Keith Grint, Professor of Public Leadership &
Management, Warwick Business School "With calls for accountability in Higher Ed increasing, this is a timely look at a curriculum reform at Yale's School of Management. Ashish
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Jaiswal's duel focus on process and implementation of the MBA curriculum at Yale advances the study of curriculum reform and provides a road map for practitioners. Dr. Jaiswal
pulls back the curtain and lets us see what's behind the wizardry at Yale School of Management. Given Yale's resources, prestige and brand, their choices provide a good
perspective for MBA programs around the globe. - William J. Swinton, Director, International Business Studies, Temple University, Japan Campus
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